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NEWS RELEASE
UNIVERSITY OF DAYTON SCHOOL OF BUSINESS ADMINISTRATION
TO HONOR INVESTMENT STRATEGIST, AD AGENCY FOUNDER
DAYTON, Ohio- The founder of one of the fastest-rising advertising agencies in the
country and a nationally known investment strategist will be honored when the University of
Dayton School of Business Administration presents its alumni awards Tuesday, Nov. 14.
David Fitzgerald, who earned a management degree in 1971 and an MBA in 1973, both
from UD, is founder and CEO of Fitzgerald & Co. in Atlanta, one of the Southeast's most
re,spected advertising agencies. He will receive the school's Lifetime Achievement Award.
Robert Froehlich, who earned a bachelor's degree in 1975 and a master's of public
administration in 1976 from the University of Dayton, is vice chair of the Kemper Funds Group
and a managing director of Scudder Kemper Investments Inc. Froehlich will receive the Service
Leadership Award.
Fitzgerald's clients range from Coca-Cola to the Island of Aruba. The company, which
reports $135 million in billings annually, has "fostered the reputation of being an ethical,
humane shop- a gentleman's agency," according to ADWEEK. Fitzgerald's reputation for
community service has grown along with his company.
Sam Gould, dean of the School of Business Administration, describes Fitzgerald as a
servant-leader and an extraordinary entrepreneur. "He's been involved in scores of social
agencies and volunteer work in the Atlanta area."
At UD, Fitzgerald serves on the board of trustees and the School of Business
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Administration's advisory council. He's donated $75,000 toward the Hoben Learning
Laboratories in the newly renovated Miriam Hall, and his company has provided $60,000 in pro
bono creative work for an image ad campaign for UD running in the Dayton Daily News this fall.
Froehlich, a high-profile investment professional based in Chicago, appears regularly on
financial programs such as CNBC, CNNfn and FOX News and is a guest co-host of CNBC's
"Squawk Box." He has been interviewed on "Wall Street Week with Louis Rukeyser," "Money
Line," "The MacNeil/Lehrer News Hour" and "World Business." He is widely quoted in The

Wall Street Journal, the New York Times and Barron's.
Froelich plays a pivotal role in the education of School of Business Administration
students. As a member of the University's boatd of trustees investment committee and Flyer
Investments advisory board, he guided the design of the Center for Portfolio Management and
Security Analysis, a learning environment representative of a Wall Street investment firm that is
at the heart of UD's Vertically Integrated Investment Program. He was instrumental in building
consensus to launch a $1 million student-managed fund. He will serve as program director of
the University of Dayton's Redefining Investment Strategy Education Symposium, a national
event in April that will include a student portfolio management competition and presentations
by five leading global investment strategists.
UD's state-of-the-art facility and integrated investment curriculum are "light years
ahead of the competition," says Froehlich, a regular guest lecturer at UD. "Students won't fully
appreciate until they've been out of schoollO years how unbelievably well they've been
prepared for work."
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